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Ventures

> Representation of Pearson in CZ and SK
> Distribution of ELT materials (all publishing houses)
> Methodological and technical support

> Exclusive representation of Regipio - educational games

https://shop.venturesbooks.cz/
https://shop.venturesbooks.sk/ @\VENTURES

BOOKS

@ Pearson


https://shop.venturesbooks.cz/
https://shop.venturesbooks.sk/

> Seminars, webinars

> Teaching tips and Study Tips
> Free samples
> Sample lessons at schools

> ELT consulting

> Teacher for f
eacher’s sets 1or free @\VENTURES
BOOKS

@ Pearson



Distribution

BOOKS

> Loyalty program for schools @\VENTURES

> Reservation of books
> Purchase with a bonus (May-September)

> Individual price offers

https://shop.venturesbooks.cz/

https://shop.venturesbooks.sk/

@ Pearson


https://shop.venturesbooks.cz/
https://shop.venturesbooks.sk/
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Agenda

> What is Business Partner?
> What makes Business Partner great?
> Course Components

> Students

> Teachers

> Unit walkthrough




Coursebook

Partner p 4 Partner
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> an eight-level business English course

> goes from A1 to C1, including A2+, B1+ and B2+
> develops business skills alongside language
> focus on communication and business skill development

> authentic content from the Financial Times, ITN and the BBC

@ Pearson



Learners who want to communicate
effectively in English in the workplace
without any experience

Professionals who are looking for solid
business content and want to gain business
English fluency

Learners who want to pass a business
English exam
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@ Pearson
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business content

> authentic videos on real business

problems expose students to English
as itis used, and the issues they may

» 2247403

encounter in their careers

> Communication skills videos
introduce the skills needed to

interact in international teams

@ Pearson S



business content

> Financial Times articles further expose students to authentic English

while developing their understanding of the world of business

FT

with spending trips

RBoeently, Asian brands. like fine jewellery brand
Qcelin, have started to appear in LLS. shops. This
unusual move is a sign of the ambitions of Astan
Tuxury companies.

5 Previpusly. the global luxury industry moved only
in one dircction: from west to cast. Thep European
and 1S, brands bought
up prime retail sites in
Asian mepacities as a

10 new gencration of Asian
customers were aftracted
1o owning products niade
by companies that were
moge than a century old.

15 In_recent years.
however, Chincse
customers have started
10 combine holidays
abroad with shopping

2 expeditions, and Chinese

brands have begun

1o follow the moncy.

Luxury research institute

Hurun reports that France — home to Iabels such as

Chancl and Louis Vuitton —has emerged as the top

holiday destination for wealthy Chinese millennials

Other popular destinations include London, San

Francisco and New York, as well =

Kored.

Japan and South

The fine jewellery sector is leading this global
cxpansion. Chow Tar Fook, the biggest jeweller

Chinese combine European and U.S. breaks

in the world, says Chinese outbound tourism was
behind its expansion into Southeast Asian countries,
such as South Korea and Taiwan. Over 2.000 of its
35 Stores are in mainland Ching, but those overseas are
increasingly important. While the group prefers to
run large-scalc adycrtising and marketing campaigns

to deliver a consistent
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sales and earnings targets

Adidas on Wednesday ihar‘pIZ
increased ils Jong-term sales an:
profit fargcts. 45 Aew chief uccuxx‘::
Kasper Rorsted aimy 10 make o
. mark on the German ‘sportswed
vm::!id.'xs'\ pmm.\hxluy falls N}uud‘
that of rival Nike. and investors :\ll:
hoping that Mr Rorsted \ul‘l be .x. .
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? ably
“m;;‘:r;(arﬂ\cd. whe ook chan_:c' ,“f
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i ‘;orc:m high sales increases and 15
percent profit growth each veur s
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. bousted proftability at tenkel, e
' German consumer goods company
" <aid that the group is certain 10

expand faster.
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Mr Rorsted is targeting sales
- of 1) to 12 persent for the
pext three years. and profit growth of
%0 o 22 percent. “We will become
>bcuu and more cfticient. he said
“Thaix, in tum, will help ux (& ynw:i
cven faster than originally plannc
nd 1o achieve bottom-line
an e
impreverenty for out chareholder
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Business
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BUSINESS
WORKSHOP

.V Gathering SA Workin groups of three. Each of you look at one of the graphs on pages 131,
g -,;{ information from 132 and 134. Describe your graph to the other students so that they can

> provide multiple opportunities

to work on realistic case — %";%%%:w =

Ly ey Expect 10 thei

studies

[

B Discuss what mmmmm@smmmm
Then make a list of the other financ
Teacher s resparces. consider before investing in the companies.
EXR AT balance sheet, expenges, .

> allow students to practise

W Woaiteg (o o oty (e Fobaral O fusbling
ot iy i by i

Investment GA workin three grou 5
opportunities which graph frem 5"‘ it matches. Then fmmmwﬂ
consider

business and

BUSINESS m“f:;:::"m:;’.ﬁmmmm
WORKSHOP - P N T 0

Group C Read the comgpany indonmatien on page 135

communication skills in

B Make a list of the positive and negatis of your company.
I:Pmpiuiplznu il ipany to your codl acthe
investment meeting.

realistic professional contexts Biackground 1 s hetmdgound s s s s i e

1 ans'hrhqﬂsﬂade‘?bthe'ezﬂmlhrmm:ept-lwurmumy?
2 Inwahiat wiays de you thank the phyacat Car (ke 50 Less praductive

BUSINESS T ——
WORKsHop 3. Financial .

W O Stuitly?

# mwm«:ﬂmﬂ uﬁmql.

wmwumwwm o
« disenss the reasons fai pour chois:
mﬂmﬂwﬁmmﬂm!um

€ ni
mﬁ&inﬂﬂbmﬂm&’fmﬂt
Ilgﬂhx

D Write a report of abait 200 wards summarising your discussions
mmnmn the decision made and the.
sl s !'9'*‘

Background 1 Read the badkground and answer the questions with a partner.
1 mwdmnmuw
Pearson T —
3 What problem 1s the company facing?
& What action have they taken so far to iy and scive the problem?
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Student’s components

> Coursebook
> Workbook
> Online Workbook

> Digital Resources (video, audio, reading
bank, functional language bank, writing

bank, self-assessment)

> eBook




Teacher’s components

> Teacher’s Book

> Presentation Tool
> Digital resources
> Online workbook

> eBook

s VAR N

> Class audio

@ Coursebookesook |
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Student’s Book

8 units (vocabulary, grammar, communication skills,

business skills, writing)

= pusiness workshop pages
= review pages (1 page per unit)
= pronunciation bank and grammar reference

= videoscripts and audioscripts

= glossary



~

The first page introduces the
topic of the lesson and sets the
context.

4 . )
Clear lesson overview

highlights lesson outcomes,
key grammar, lexical and
functional language areas
with reference to further
_practice.

Video Teawaise fnt sthvical svariphone

Joc I

oo cdiug: Leswing Harvans oo rtart 2 bosirem
< <h
g

g Tk

3

F

Widees inhumncing eiytes: push and pul.
gwis oty

E i)

oy

.

Urieaing: A presenkatior based anvirual data
1L &

Model beck: Sumerary of a boslnms falk

C.a-)

Tarks Lirten 40 8 talcans wrike s sumeray

dahop 61 Consanamivowel Unking Grnnor refcescec
@ Pearson e IR e




Clear lesson outcome
and objecitves

|
i - ) e 1 b
Unitoverview G ==

Fairphone

Lesson outcome: Learners can use vocabulary related to
starting and financing a business.

Young entrepreneurs

Lesson outcome: Learners can use reported speech to report
what other people have said and asked.

Communication skills: Influencing

Lesson outcome: Learners are aware of different ways to
influence other people and can use a range of phrases for
dealing with objections.

Business skills: Presenting facts and figures

Lesson outcome: Learners can use a range of phrases to
present facts and figures using visual information.

Writing: Summarising

Lesson outcome: Learners can write a simple summary of
factual work-related information.

7 i d
/ /
/ /

1

Video: The world’s first ethical smartphone
Vocabulary: Running a business
Project: Brainstorm and present new husiness ideas

Reading: Leaving Harvard to start a business
Grammar: Reported speech
Speaking and writing: Talk to a journalist about your start-up

Video: Influencing styles: push and pull
Functional language: Dealing with objections
Task: Influencing others to overcome objections

Listening: A presentation based on visual data
Functional language: Presenting visual information
Task: A presentation to an investor

Model text: Summary of a business talk
Functional language: Summarising
Grammar: Order of information in sentences
Task: Listen to a talk and write a summary

| NG | MR W\

T —
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Clear learning 6.1 © mirphone

outcomes at the
beginning of each

Fairphone

7 Complote th usdng piwasas Inthe bow.
| tusnasangal nngng goucer peh prom camgermanse |

.I'.glm Leamars can we woab lay ralnedd o STartng and fnandng & ks nass.

1 Whanyou 3 businass kdea, you sy dhings o persade paopka o buy
Lead-in 1 Discuss thess quastions. O P
Iesson help Iearners 1 Wiy do peapla sam thied r own b resses? How mamy raasons canyou tinkal? C m‘;r' yus ¥t dong NGy SOr CoTS Jusm
1 1 2 Urederw hax ciroummaances woukdyau mam abusines? W e idnd of businas® b tveyaars.
traCk thel r Iea rn I ng 3 Whax ars tha chres biggarauracionsan Tagas of gyourown busnass? i:ﬁl’oﬂumwhmoul gvas naw mnmmmm,mf

3 hare of tha compary.
5 Mongy cha kp by fara pandcuar purpose &

£ BaswanAbal, 0 of Farphong, m‘:l‘l’i:l‘itﬂ “thie world's Flrst ekhical smartphaond .
g :
¥ the QusTOMens Chax the prociuct or servkels Aned

What do you think ha means by

path.

NG T [t Watch the wken and chackyour prodictions. Discuss your kdaas In paks. 8: :;:::mmqmwmmummummmm
- Wahch thewiden agaln and compleba the summany. Usa ona to thie words in sach gap. 1 w:;am”v?wmrkkmnenplxnwgomu LI aboutstaring
2 Doyou know thenamesof the. muwndof Facebook and Mirosof?
Fairphone b & company which starmed 1 2 afn) - g vty to 3 Whax e s0me of N\
s e oo, T o s i cmmeew A business project consolidates
Tecompup e e . Wi e e s s e . :f“’mf grammar and vocabulary from the
puirs and In oy e waaks ma e than | "] the Teachar's ras curces: 2 o o
r — o e emixaiiie =wanmizd |@SSON iN @ collaborative task
design 15 modulag which meam that pecplk @n ' e o o . .
Authentic video content e e gy o e oy Gocs involving business skills.
introduces key vocabulary — [imaseemesimmm soinse 3 G % o — /
. . . | bacom * phone company in thewark bt bo show that | -3 A
inan mterestmg and S " P | E,‘.’ TR
\thou ght-provoking context. e e o e BT kR .
2 lnl'n.lln:l\luumn!rhrhu'lrgl Fairphone? Wy Why nod? . u:::mn:ml e : ' \% - /' \ £ \ M
e . 3 B,:::ﬁmhﬁ:::i:ﬁ:;:;mﬂm*m“wmh“mmw“mh ;?unub‘gmmdlnuuhgmr ' b’- . N . ‘$ } —‘
L N Ll ol i e e ’ :
:m“f“ = pagellh SemPrnuncanon bank Consons -y owel Urking Tech Mn.:;l e : ’ . ’,
Savics . Lt wmm;vcs:shnng « on N;?;’:ﬂomm i b_ - ) - s 4
‘Jﬂ{abulaw Running a business 3 :%mmz"m i li e 4 e “r‘
= oAErng ghen-frad 0220 -
- m:m:ﬂh;um:mmpuuhmmmm'w Prodat |« ;‘;’mm‘“‘“ > ug»qmwnmmm«mgum ." . ’ “
Clear reference to teacher's [= == =] IO | s i psign -

r r S 2 Presantyour busdness ideas to the dass Viobo on the best Ided.
esources. rm;? o poumony
Through ﬂ"“- Fairphore _. =

‘ l have ypou ha b Gy 3 sore
Setr-assessment. mounmnmpmmsommwun
-] dmain T Abisatiadtuiia fo a2 « Goro My SaF-asesamentin MyEnglshLab 1o reflect cawhat yau hawa Lame
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Clear learning 6.1 © rirmone

outcomes at the
beginning of each
lesson help learners

Fairphone

7 Complato thy using pivasas Inthe bow.

Lesson outcoma. LEaITiars can wsk woad 0l Takanesd ¢ Sarng andfnandng & busnas, ] besinmsangel findng gooutof pch profk  cargaTmankec |

1 Whanyou, 2 busingss kdoa, you sy dhings o pernade pacpia o buy
Lead-in 1 Discuss thesa quasions. somecing, do sameching or 3ccept tha ke
1 'Why do pedpka S ThE rown bsinasses? How mamy raasons canyod tink af? 2 Hyounakea you gainmonsy by dongbusiness, JRery our s han

besn pad.
t k th a I g 2 Underwhes croumaanceswoukd yau mar abusdnass?W hae lnd of businass? 3 H"::“m‘p"mou‘ buznesswENn Ve yaus.
raC elr ea rnlng 3 Whax are tha chns biggesrammaniensan Tagas of Oyour PN busnas? Yy gvas naw . oftanin exchangefor
3 shara of the compary.

2 Bas sanAbal, (E0 of Fakrphong. Fesoraated “the worlds First ethical smartphons . P

path. Ihtunputhhhnrrrnnsq'm; 5, Nach) e &g by aneeg 3 pardcuarpurpose b

6 Aconpanys e PrOCTOr s6rvERis Aned 3
7 [rr Wty e wideo and chack dictione. Disc idaas in paks,
\ a ety i e et Hlom oy G4 complato the quastionswkth the arrect form of the words In brackets.

- Wahch thewiden agaln and compleba the summany. Usa ona to thie words in sach gap. 1 Whare doyouchink & thebes placeto oo for, LI aboutstaring

abudms?

2 Doyou krow thenamascl the hnd of Facebook and Mirosot?
Fakrphong b & compary which startsed ¥ 2 o] . boigh v Bty b 3 Wha o some ol R

T i s o o T g i wemeee A business project consolidates

5 Dayouthinktha

T T e e wammrd grammar and vocabulary from the

s = 6 Doycuthink _|
s and In only e e wes s mo e than | pacpla bougti tha phona Teachar's ras curces: Y

- — s =mevm . twebeed |@SSON iN a collaborative task
design 15 modulag which meam that pecplk @n ' e . . . o
Authentic video content et T compay i e oy R ot mvolvmg business skills.

. -angoby
Introduces key Vocabulary 0kl ph=ries In crder to s tha minerals. Basvan/ bal balees b Py secing o biesinens

Imperiank coadmmaly " . Ha did noi stai.
| ba come phone compary in thewoid bt bo show that

in an interesting and S 54 workinam

. e
thought-provoking context. |, .quwe s me oo S

s mablla phana? Moz in the tabie If nacessany.
2 Woulkdpau mn!rhrhu,lrgl Falrphone? Wi/ Wiy no? + Thinkabouiwhxy

m

3 Eased on what Bassald in thevide o imenyissy whar do pou think amecha key peins ks night in buy
Tochvat™s Fo bu foas: WYRNTTS £ [ DT TR IR 10 00 MEA N s T producel or sam ol
T AT T 4 Haow do pou think hewi l messsu e tha suceassat hiscompany? + Howwllyouges Tnanchal backing for
Toacha's i pu mas: 5 Howw DUl you dascrbshis JUHmus 10 Tha BLsines s ward? yourprojecx?
aloamacko vidaa and
i = pagellh SemPrnuncanon bank Consons -y owel Urking Tech Non-tch

Savics |+ Appraamange carshanng |« Foning sawke for buy peopks
g‘“"!’“’"'ﬂ + Porsonal walnar who comes myeur homa
Vodabulary  Running a business + Apprafind ramawrams crplazatwark
= n offering ghsn-ras faod
2 WWhat dothe wonds e Do mesn? Complet & the mitros from the
por s ) plet wiias Prooux | Smarwarhwiiociof | Hoh-qualy handmads kahierbagiand |

Clear reference to teach
resources.

» How successfully have you achieved the lesson outcome? Give yourself a score
from O (I need more practice) to 5 (I know this well).

Go to My Self-assessment in MyEnglishLab to reflect on what you have learnt.

Self-assessment




p | PROJECT: Setting up a business

S A Work in small groups.

> at the end of Imagine you want to start
a business together. Follow
Lesson 1 these steps.

« Decide on your business. Use the
ideas in the table if necessary.

« Think about what typels) of consumers
might be interested in buying your
product(s) or service(s).

« How will you get financial backing for

on your project?

> collaborative
group task

> strong emphasis

communication Tech Non-tech

Service |- Apptoarrange carsharing | - Ironing service for busy people

and f|uency for long journeys - Personal trainer who comes to your home
- App to find restaurants or place of work
offering gluten-free food

Product | - Smartwatch with lots of - High-quality handmade leather bags and
interesting features shoes

- Virtualreality videogame | - Device to put over your mobile phone
screen so it’s easier to read it in the sunlight

& Present your business ideas to the class. Vote on the best idea.

o

oY | I M ol g —e—\



6.2 ) Young entrepreneurs

Lead-in 1 H:rkhplr:mmﬂinifmrm:mg:munhsbﬂfnmntmujlﬂ
3 sucressful bus neess

saidl and aked

LEAMAs 3N LG porTEd Speach 6o rapar what ohar peaple hava

2 Matchtha words in tha box with the dafinitions.

Grammar Reported speech

Themnpary ha
pamrershipswihi
23 arlin ard hooals
wras SohasstAsh

My CThar pan nanyas a

A Look at threa commants Unard made during the Imtendes. How wan
thasa commants reportad Inthe art kla?

[ Arewar tha quastions about reported spaach.

1 What changes oo warb tensas didcha jaumaiist maks Lo rap

2 Whatatherchangasan: meessary tochan ga dins spesachines raparead spessch?

3 W et Cha Niga s A NECassany 1o changs: 3 dINECT o Que SI0NIN6a 3 Ripamad g ueion?

capl fashionabke highfyer prodghwe miable  welknown | felm e aTMETn: —:pagolﬂ |
) it ot 4 vy et g Lk tcams o et ey et s s et v
i » e e R P iy - P
o e e e
( . \l'hﬂ rpartner agaln. Think of one organisation, product, sanvios or EL:“HF:I;;ﬂM”. - 0
Articles form the e e e swement Grammar presented in the
Financial Times are an sy e qUthentic context of Financial Times
authentic source of S ———— o content.
) ) g Corplmw i
information on real and pureeimuens ;;;n;mmf:mmmmm
CUITENT DUSINESS ISSUERS. lommt e st i s et emensi? i T ey
. — hmlj:ﬁmﬁ;mmmmlnkﬁmunm suCcass WS dus to ok, — z ISI:aﬂmdmnm-:I‘mum dunginfhaysar i

FT

High ﬂj,er left Harvard to start his business

by Bvandka Chilkod

lqhﬂm}bpnﬂﬂmﬂh&b\ﬂ— o w Mi
difficalie

dter i oo wemestar, which

in exacily what Famy Unuedi did. Taday he v nceing aze
of [edan e’y best-kscwn start-ups, the axlise travel npesi
Travedaka.

“Ewerybady knorwa izieras time work di
Eram oomal trme,” sy Mr Unardi, 27, “When ] serived.
st scheal 1 acderestimoied the spend of change” Bhaee
Travakika sieried auk, be said fow [ndeomian wehritan
war well deiigned or even relisble. sl msey coomomers
Teweshks had 15 milling vivion o mooth by the eod
nf]l.t,nrl.r.ﬂ'bﬁrhhhlm]l] ud |5 perosai
H-mnwhﬂpn-ﬂq-rﬂ:!ﬂ withnen wad haigh
screas Santhenst fris

Mr Unmedi rwi one of by paresers while sidyiog:
cenpuier sckncs o ihe prestigions Pardos Univeraity 1o
the 1A Heamid b cther pariner had been o fellow inien.

fi. Ve whwuyn o d thas vk ckihn
iu:d.ﬂqn[dn_lnﬂwwm
coming back. ' Mr Uanedi nid.
wilh imieresied iovestans pxd & readly coonormar base,

 they leomsched Traselaka i o search ngine foe the travel

Aa with muay viet-upe ap scrcan Scuibeant Asis,
hlﬂ.m:ﬂm]dﬂhﬂﬂn&hﬂ—lhd
irnpired thern, *W d uad w Lot of comp iha

v hooked apta, Mr Uneedi ey, sod meiion Expedia

Iﬂpﬂ]ﬂlﬂﬂ-m hﬂl:ﬁdm-ﬂ

high tha if'v &
i previanaly”
The CED ssys ihet Iodeaesin’s sisr-up scenn iv

1 chaogiog. “Thai's the ihing skoot pogranming ad

sofiwans = ii "y fmbicoskle pow,” e wypr. Tow, you's cool
if you do thix e ii's interesiing o e vhe iype of people
coenm in, aed barw thay will inke the isdwiny fore e

[ Doyouthink ha got tha Inkernship? Why? /Wiy nct?

Speaking and 10A work in groups of four: Raad tha Infarmation and prapare fortha roleplay.
writing

Srud s A and B: ¥iou and naw BT prarawrs. Thinkabout cha i pa of Sk up you own
and T kg Things y U Wan 1o Tel 3 busingss joumalit abouy ourcampany.
Srudems T and Ot Vou and business jaurma s Vou 38 qoing oo incam e 3 naw
EMTapraraur about s her San-up. Think of e quesTions youw am o akcha

busnE=gerson
H Regroup {Studamts & and Cbogethar and Sudents B and O togekher] and
rokaplaythie |rvte s baws.

. Report b boyour partner from Exercisa 108, Entraprenaurs disoussw hatyou
want tha jourmalist to puk Inthe art kie. lournallsts deddawhat informat lon
w Ll maks o Inberesting artida.

0 wWork individually. Entrapremaurs write a short emall to a friend raporting tha
Inmvh:Jnum:lh:mhlmnﬂlrﬂmhﬂdunpurm "

+ How succassTully haveyou achiewad The Ksson cutmoma? Gy oursell a soams
Trom 0 linesad mora pracuical o 5 3 know thiswell.
+ (5000 My SaF-12505 ST In MyEnglisnLb To reflet on w hat yau hawa same




_'/.-v"'q PITITETE The communication skills training
‘g,"/ Influencin programme supports the

Leamam an swar of dITsrancway s T Influa e ooher pacpia and

development of soft business skills.

3 ranga of phireezs for daalingwich chETiore.

1 [AWa| el urdermandyourcansrne. & Can | aek jw by ou dome think che finances will

Lead-in 10 wark inpairs Whan s ithelpful to ba 3 good at influendrg? wWhat sihtions 2 Tharswhy [thardsprveln for s wark canf?
e ol bean In, or might you ba in, wiren you nesd to IMflusrcs someons? SUppa T the pLafonm] 5 Tha o't hawsd 10 b4 & prablem. [VWe' vau]
Wt woLLd you say b |Tusncs paopla insach of thass skuatkns? 3 Samy, che mesz impartam thing far oot L
1 OUWaIK I QAL 3N TR o o awork ar Audy 12ak ©.g. 3rapar o an essay deading. Ntk ¥ § How deastharzaine?
2 'fouwane T gd o3 3 e reaveans ora fimwich a frisnd and nota dffa o ona. Ackmion i dga e Proba . ARSNRr muah Confim
- = o W' ] awar et . Wit [k'aR] your main ¥l ., cows have s deal?
VIDRD. 23 B2 mdsress e i e Sy, hg | E—
1 Haw dosts Foub dascoriba herselT Immrglpd'rr.
2 How doss Mair decriba Padna?
3 Dayouthinkf nasral imfuen: ing e wil ba sucra sl wehPedro?
Ty Wy mee? HA Putthe dialogua batwean a sakesparson ard a cllenk Into the comect arder f1-31
Risaf thie-taoet and diacka iF tha santancss [1-4] usaa push’ ora “pulr stk T lnes iava baer dona for oL
a | ooare kraw. s Lo of monay. 2
Influsmcing sty les: push and pull b sounds good Yes, wa dal
Tha e are o inluand g siy ks known 2 push’and ‘pullW iha push dyle, paopla € Istharincanen-frac®
1y 42 InfuEncs tioUgh thi steagth of Helridaas 10 opinions, thi i S, oy Riing d Thae BassdTHaVE T ba & problem, Nou oauid pay iniMe imens e cha coat.
barsis for tha othar persan, and by BN T right pacpls W sapport tham, Wi
oW ALY, and forus on ANGINE curl Mo ko the other . . .
- : _ s and s Togeivs e i 2 A comene i Functional language, is practised
Videos with realistic examples of | _ . i
. : ey th roughout the unit.
situations that students may s ‘
. . 0w faal Wi THS cpen warkar yauT oL et ;p..mmmmmm-,“-
encou nter In the bUSIneSS World. s wehfch Influaincing style foption & or 81 15 batter for bz e Bl wark inpairs and practise tha dialogua In Brancisa B8,
fth b Pasdro and SUsan Ghia e sors for your awars.
wefikchir koo to watch first.
Opcion &- Faula cries oo tha deal by hightighting thesmangths of the effaripashl, 54 work In pakrs. Look ot tha stuations [1-4] andyour parknes passdbls objactions.

Pearson

DpdonB - Faula adapes har approachwhans ba hears the nacden frmn Padna [pull
2 Warbch thaw deos Inthe saquence tha class has decided. For Dptlon, dedlde
It santencas ara & (T) or fatre (A For Optlon B, answer tha questions.

1 Faula remingsSusanard Padnoal che beneths of e onling coursas.
2 Susan s 1ha banafcs ofche onling courses in thalr scheal, but Padeo s hesiant,
3 Paula peecially for thie Madicn buesiness schoals.
& Papavancs rurapprm:nm permiat hoch Susan and Pedro
5 Faula wpcssfully pernada: both of tham
cpdon8 Bl =17 1 Whatistha mostimporaa: print Padno s panca mad abaum?
2 Wharabs E ha concamed shoon?
3 Haw dost Foa by a3 her oy Rwhansha s3es Padn |5 hasimam ™
4 Daes Paulasuocasiully parsuade tham?

opdon & B 20

S Wk in pairs. Discusswhat essors you Mava et about Influsndng peopks.

5 B0 watchthe Comcduslons section ofthevidec, What dowe nesd to do mmﬂfmrm“mmu:
wahan wa am trying to pernade others? How Tar doyou agrae? Wiy T Which phrasesdld youtind wsaful?

Heflection & Think about the following questions. Then dscussyour arswers with 3 partrar
1 Whan trying oo infiiencd o OThars, 4oy ou Mostl Mmaks S0 mens o sk quas on?
2 Whatls oneadvancage and and posiibls dhadamage of paur Influandng oy

=

]

[ -]

Fropara your kaas and plan what youw LL 53y using phrasss from Exarcise .
Then rolaplay thamorersatkons.

SpaakarA: Feriuadayowr ool agua 1o coma inoo the office withyou
on S

Spakar B our ab{sedonnis That s thaw cakard.
Spaskar B Fersuadayourfriandno o bunges umpingwichyaun
SpaakarA: vour abjecoonis that s cengamis.

Sipaaloar A Persuacay our bass oo pay faryodr business schoal
COUrs dik sUmimer

Spaakar B Wour abjEronnis Tt s pa sk i
SpaakarA: Farsuaoayour a5 oo ey ouwark from homa
oneday aweek. i
Spaakar B vour abjecoonis that yau read 1o e
him her inche offica oo calkom himdhac

Workwith another pair and disous., DM you
auccaed In pl':-mdlrrg!.;lmr rtner to do

+ How saocassTolly R you achiksan Tha l sson cincoma? G i ynursed 2 soare
aiye Trom O Hinesd mora pracyical i 50 ke This welD.
Seff-assessment (8 GoRs by 5AF-25505 SMET I By English LIk T Meflect o haryau ho leame.



Communication skills




BUSINESS SKILLS
6. 4) Presenting facts and ﬁgures

Leamarn can wea range af phrasas m e facts and g ures us
qeatpg proa g ing

2ualinfo

Functions!  Presenting visual information
langusge 5

In Exerciza 38 with the weords
on paige 143 o halpyou

Lead-in 1

Pl o w

Listening 3a

1
2
3
4
5

Thirk of a prasentatkon youss ghen at work or durl rsbudias. Work in
pairs and disouss tha qtruir:! g

Whoweas tha audiencd? I yauadape e concane o this sudienca?

W The presentacion 1o long £ coo sham ! s Agin?

WhichTools didyod s, 2. PowerPaing a fipchar, ec?

Was harey Bual ding 9.0 inagas, rbilas, chars, videasT Wers thay wseful ar dismacing?
W wea e weal [P Whae didn'c go well

I'r;upr:‘ﬂmmﬂps ot can think of for praparisg ard dalkaring viaol

Makchtha wordsand pmrﬂ-!}hm Ieas or Informatlon about
Barsinass salas wilth the comet dafinitian g

markET grewTh a ll'lrlrl:l.ll.ﬂl:l.l.llnrllh:ll.l:ll'l.l‘l:l.lrﬂ'n‘ml‘.l

CAIgaE markat b Tha amourk of noney That a Compary bARgs N Verayear
forecan € 1ha amounc of spending money peoplehava availabia afvar chey
demagraphic Farea pald czeas

annusl rvenua & an NCess in danand §ora procE DrSEVicE

Key business skills
development is followed by
practical exercises.

@ 1h e¥pEcTEd P e salees of 3 produr
T 1ha quamity af preciuas lapeina shop arwaehouss
g -Thal CURDEER: THI 2 comp amy w ams o sall o

nooma - N A parkulariecion af the populition, 4 peops agad 181030
| anamawTofmongy thatis bomowad

bo o parts of the same presantation. Work In pairsand discuss

LTS 0% Cha COmpany Maks?
hamy 0 b age danographics?

3
'S
5

{ C

15T Mok e 3E<CTar grow ing or Slow ing dow nT
D chey s encughAocks
Which produces thauld dhiey facusan in dienes oy ers]

0 nCE Listanto Part 2 agaln and ook ot the mairs of charts balow. Which
drart insach palr b tha speaker falking

¥ Cistomer Age
Domographic HITERE

- L

¥ Cutbomerkge i
Demographic 2 | 1 ———
- Ly

Pt L cha ovarv ke

dur grpgh  handaser 1 inthis af my presemaion, Fmigning o cally oumoraabau [tha tang ec narkec].
nElpat nocke pR 2 Onthis ithre chans)
righe - siida 3 This chairzhows fus cheage damo graphkc of auT cangar cosomans].

=4 werkin |:||Ir: Raasd tha Imformiat kon and plan your presertation togath e

@ Pearson

4 ‘'fou cansaa which 2gas tha coloues ralar i an ta
5 ol ml:[‘mlll-zsyﬂul.u:gagwpnuhgmrgtgmpl.
& Negyoocanse ftha growchof gur markss - Jon tisling

}ﬂummn-—mmmmmmmm

=+ | FUNCtional language practice is
" wa| | TOllOwed by a practical task
utilising a variety of business
skills.
T
:‘;‘:m“ < page 114 SesPronanchition bank Incanadon and

TN M2k ng N pREATIhonE

m:nm

fio) hav G raCanely ST R BUsines s Trom home, selling prod uees antina
| el 202 0 EAMITG anCWANTED BUY N0 S0CK D meat the tanand

Tha cek
Frepana a3horT presancItion 0d 3 bank aran ivestog asking fora leanor
IS MEATL Your preseniat ion shou ld mncain v uals gephschans) and
Irctuscta tha fo Lewing by Irfonmea e
* YIUTCOTIRGE H.9.Cha COMpainy nama and praduces
v ITVIINTTRITICN O U T CAMGAE M arkat | aga and & peaT Cuscamae.
+ informxinnabow narke growth [ Tha marke growing? Nyas, how quiddy ™.
+ Aocklevels Howmuchdo youhes o che momanc How much noradeyau need .
Usg this o m engn s your pressnadenand deckls
whaw |l delvaraah sacdon
« Immodwtan andverviw o Decal onevoor thee vk darchan, plechamn, sl
+ Mainmpk + Condusion and Tnal masage

m

G hsaynUr prasertation to the dass. Ask for fasdbackabout tha stnictuna and how
you prasertad the factsand flgures

 When you ara rot praserting, Lishen to other presantations ard maks robes on the
key Informartion and othar relevan points. v the presenters feedback.

4 How syroasiully achisad tha K Gy 2500
from 0 Hineadmora prl.'dulm 5 imow thiswedll

- Seif-assessment |8 {5000 My a3 Esasm e I WyEnglhLab o TeflEC onw hat pau hava same




Clear reference to
MyEnglishLab online
practice.

@ Pearson

WRITING
65) Summarising

£ 0000 >

LIS L3 WHTE 3 Sim ple summary af fecousl wark- relacad | nfanmarton

Lead-im 1A = et Lisbanbothafirst part of a ik by 3 aucresshul srtraprancur. What js

‘tha maln purpose of this part of his talk?
3 gk his sudienca av ke
b ca i plain tha backgraund o his busina sz
€ @mning hisaudians 1o ivesTing naw projeT

£ Listan agalnard complete tha summany. Usa ona bo thre words In each gap.
Ignom tha undarlined words,

GA0rge an, founder of GWoo

He mertions that hawar working 2 afn) ' whin ha started mkdng * far
his young children. Howay er, thass doys wera 5o populsrwith cthar parants that hestarad saling
them at! whera ey alvays sold ouk. His* Wik hupe: pareis and
childraniw b kovad the fops. Originaly he made them In his garsga bul, when bwo local sioras
becama Il restad, e RalEad ha had 1o ecpard svan Turther and find © .The inkal
furding cane fiom ¢ and ranorgagng hk housa, b 5000 & blg departmant sbome
aprested Ik est In” For 50,000 uniks . A a rasut, ha realized ha hada polardaly
vany succesil business b, In order o fu il the order, ha would neada huge invastmant o wqeand.
‘Whih tha dapiimiant 3R onder, ha sared bovarious backer:: ban ks, crowdfiunding
schemes and™. . Finadly, hawas foruraa anough 1o ind onewho brought both the

meney and aperence o the benas

5 lains how he b his busginess

L Lisanagainard read the audkscript on page 149, Ched youwr answers to Exandse 1B,

Functional 2 matchthetps -5 with tha underlined sampiss I the simmany in Bvercisa 18,

language

Teaschaar's rasouroas:
EorEadt) ]

Thesummany conaing
e ples of how ca order
I a0 N Saneancas.

Soma tlps hawa more than one avampla.

p
A one-page writing section

consolidates functional
language, vocabulary and
grammar from the lesson
and helps prepare learners
for the writing task.

1 damify maincpic’ porpese

3 Mnpraa

4 Lkig |inkd g wiards 10| oin 52 nEnces

5 kg reporm ng var bs

A m ey EngshLab for
opbnlganmarwark. =3 pagel23 SemGrammarradferancs Onderof nformaran | nsemences

=

S8 work in palrs. Turn to pags 134 and read the summany ofthe final part of the talk. Disoss
ways Inw hikdhyou could Improvs It and shorter k. Lsa thi tips In Bvarclsa 2 to halp you.

B Eals Listentothe final part of tha talk and ead the audioscript on page 144, Write
our own summary Inaround Sowords,

. Edchanga summarks with your partrar. How weell did your partrar use tha Fvetips in
Exarcise 27 Did your parmar Induda the sime informatken s you?

+  How succasduly have you schiawad tha lessan ncome? G yaursalfa scara
Tron Dl resad moR prascxiced o 5 llknow thiswelll
+ GO By S EES NN My ENQUshLah 10 reflEct o what pou have e




BUSINESS
WORKSHOP

Business Workshops

Business workohop 1

1) officespace

The office as  5a Workin pairs. find out about what some companies are doing to make their
somewhere officeshappy places to work.

to enjoy Student A: Read the article cn this page.
Student 8: Read the article cn page 132.

B Tell your partner in.your owa words about the article you read. Which afthe

Teachers iesounes:

WVideo and Ustening: Thiee cowdfunding pirchies

Deagate winch crowdiunding projec e back
Task: Prespare aid delase 3 crowdioding piech

Iuﬁng:a[ng st o cultural Bwansness
s with staff about warking

Teacher sresource
extra stuities

intgrmatinally
T Miscompmendations borworking i yous oultue

Wiritinng: A oninal emiail confirmaing the owteome of the
presenialions

7]

> B8 <

Listening: Emplepees tabking abaut thed traming needs
Reading: Profiles of (ramnyg courses

Tk Design 4 development plan fios an emplipes
WG A ermail (o pustify a Lrasning course

»EIC

mesunm about mme«eo-n:amnm work eperience. Include thies or mn(e mn.mu
Questaons, 1or exampie why you Should twre hunvtier, 3nd ask 1or exanples of iehes

Video CVs 2 Workin pairs. Student A is the Human Resources Manager and Student B is the powestac I an e o s

Head of Communications at Media Solutions. Usewurmtzsfvmnmmselm + Makesuie yoo desciibe the b h wobed
make a list of th ities, skills and i your ideal candi + Beprepared to answer the candidate’s questions at the enxd.
Stwdent B: Candidate

Thunk about what QUestons you expect
hice you and

answors. Thank about why
proudest

ith difficutt

Y
2 your ¢

D: Gifferent strategies angd

Be prepared to ask the intenviewer questons 1 the end about the job positon and the
responsibalities wwotved

Social media Ba the company checked the candidstes’ social media profiles after the interviews

Xy atthvities office features mentioned inthe articles would be most attractive to you®
Backg - d
. . - Business workshop 3
Reading: Millenniad-tnendly workipaces A Read the Cvsof two of the candidates. The headings are missing from Birte's CV.
Task: Desagn 2 o olfice space WORKSHOP reql'lired Which headings could you use? Use the CV of the other candidate to help you.
Student A, the Human flesources Manager: Go to page 132 to read Amalia’s (V. Then go to
i1 ik page 137 to read Birte's (V.
25k a1l ansiwer QUASIONS in job Interviews. Student B, the Head of Communications: Go to page 134 to read Cindy’s CV. Then go to
page 137 toread Birte's CV.

Listening: Customser anid stalf feecback an & ciothing Stare s . - © Whowould you hire at this stage’ Make notes about the two (Vs you read and then
Taske: Tainstoni 3 brand awaseness canpaion Background 1 Read the job advert and answer the gsestions with  partrer. conipare you e il your Rartne

1 What kind of job i being adverusea? The candidite needs (o be someone wha
Writinng: A e sumnary of the Cmpaign 2 Who = the cmployu? o preter soineone wha h

3 16 expenence necesiany for the job? What nd of wodk expernenc would be uselul? I hesefempley Amaba/Bute/Cody because the has good .. shills

A What kind of candidate are they loaking fac? What ks of qualises and shills are reqused? 1 thuink we shicutd hire/employ Amaka/BirtesCindy because of ler sxpenence in

: 5 Would you apply for this job? Why? / Whynot?
Wideo and lstening: Thiee video U 6 What would you say about yoursed] in 3 one-minite video CV7 Hrenytht Weaknetict
istening: i 7 Wity 0o you thenk saime compansas ike task for video CVs? Awalia: i
Reading: Anatysic of thiee OV and covenmg letiers Findi . Birte.
inding ou Tracher’s resources Z
she: Candduct  second intenisw inehy:
e £ employees t SOCIAL MEDIA MANAGER REQUIRED 7 ot
b - k rocord in cafions and mark Candidates with relevant experienco i Analysis of 5 Lookat the covering letters / emils from the applicants on page 133. Which of
Reading: Profiles of competiing Supermiarket thasns ETEYEe A pciar media ahits Wirsdd i e o ol g, ::1:“"’ ""‘::‘:":d Sy covering letters the candidates write effectively? Give reasons for your answers. Who would you
. b bR NS, hire at this stage?
Taske Selert thie Dest Shiatedies fed giowth ; Media Solutions i 5 pr i g i i s x:wn..:;?:;r n‘;::b:n
g Caiitipane v with a business PR® solutions for dients wardwide. We are bsed in the city of M""“”"’ e o S First interviews 6 W sw3i Listen to extracts from the interviews in which the candidates
I seport Copentagen, although our dients range from enginesring firms in Germany bm';‘:m“'“."""“ Hoppssetis O answer the question, What is your proudest achievement? Make notes and then
10 High Street chains in Singapare Sty egatabic D Feacher's nsources: decide which one of the three candidates you are goisg to call for a second
admiing o Syl s activit Amalia, Birte or Cindy. Campare your ideas with a partner.
Jobrepsse ke Applicants must send a OV with a covening
s 2 % . 2 lettes and a short video CV 10 our HR
b K b el 0 : sociel mesia s Manmaer s imlomediichees oo
/) S Upeiates for chients Your video OV sheuld Be ane minute long 7 anmpusmagtnonwlidtamldmymhm&dedmallm
Task: Negotiate andselect 2 suppler 2 mwmmmmwwm and answer the question, Why shouldwe asecond interview. Student A is the Human Resources Manager and Student B
Wiriting: A formal email confirming the resttaf the + Reporting fo the Head of Communications ire you? isyour chosen candidate. Follow these steps.
o R Puishe St Student A: mmum,g
- . You will th

alo R

profiles befare making a final decision. Read the information ¢n page 136 then discuss
the company’s decisions with yoer partner.
O3a Powin o ewin £ Do you agree with the company's final choice? What cther factors could
Cmdy humrsmmequlm&dnﬂsamwwhnmmrﬁm influence their final decision?
impressions of eath andidate?
& Work with your partner again. Compare your notes and first impressions. Who'is
the best at selling herself? Why?

1051k

GoloMy

r9c

/__.‘




1.1 Roles and responsibilities
€ 1 complete the text using the words in the b,

ahsr caie charge lon head  wwolves  leads
makes  reparms  wath

s e job | meeting few thenls ang
het Lo the Sales Manager He & responsibla
E o presenitang the prodics snd wiiming
orgers. His bess, wbio the sales teamy,
miobivates his saff well As s ol Sales he sers
them tangets every montf He looks®_ them
mmmnsahammmmckdmdg
e gt ibulion teanm and @

s hat rders ane delsered on bime. Healo has 1o
raka ¥ al the paperatrk: Grigor hopes b be
we ol his e company cne day.

1.2 Future forms

€3 2 thoose the correct option in italics.
T bwwas Late thes masning. Fim swne | o gowng tegat /i
‘getiing & warming frode Lhe bots.
2 The office gpens J s apening at 10 oclock on Fridays.
3 Whaat do you EhinkT Av e gaing to<silf Do v salf
more the axth?

A He's decided hie a5k £ going to 2ok his bessfor 3 gy
nee Lday

5 What Levse v iy sreating ¢ do pau greet him at e
slation later?

6 What? Thecaurse fingshes 3t & pum? Fin goung o) J s
iy Lrin,

T Theyve dosed the Sirpor DECAuse it 5ows § s gomg &
armaw more s shenoo.

B | 'mseemg  £oe the new clients Lter oday.

Functional language
1.3 Greetings, introductions and goodbyes
& 3 complete the dialogue using the phrases in the box.
abioladelay fstome forcomiteg  have you met
i persan i stichia rush L=t o and say hiella
notbad, notbad  see you agmn

AL Hil How's it ganng?

B! _What abowt you?

A Fine thanks.

B Gaod trip?

A We landed only 30 minutes Lae. * at
Frankur Ao

Bt Jubaknoplelore? She nans e
mﬁltunq e

A e | have, Mice 1ot

C: Youloo,

B: EnCuse i Sy L be s ke this, Tt e
ot a meeting in e mines, Before | leave,
o Miranida Scates. She wovks i head office.

A HiMaranda, 1'm Jack Levine [ram the New Yok alfice
e b Fuivadly oeet you ¢ .

D Yind 1o 50, 8 it Londin?
R Ves, it
D Weell Uik e ® Lo thifs preeting.

A YT TE e LT

1.4 Asking and answering questions in first
meetings

o4 g:matﬁemmnpinhiﬁlismm

A Cant | 'alfer/ Lake you & donk?

B: That “roula S mouid be great, thanks.

Az Where are you roanoned / hased 3t Lhe i ens?
B: ik Geneva, but | was i Romé lor bwe vears before that.
A Do you wark / remont 10 Rogey Klsi?

B: Ve, | dlo. Do you kiow lim?

Az | ke pomed with bum et year

B: When did you Syou £ attend the company®

A: Five years ago.

B Are you ‘ogen / fres lor lunch today?

A oy, i restang Bart Millec

1.5 Ordering information

€3 5 Putthe sentences in the comect order.

Dear My Urmibala
a Ivethersfore amanged, after a coffee break, for
the Duealiny Cantret Manager Lo take you throogh
e procedines.
b Please do il hesiste W oontaosme il you have any
quEsTons helore the wait.
€ Welonk forwarnd trsesing o on Doubey Trh 31 our
factony premses.
d TheProduction Manages will meet yow a1 the entrance
at 9300t shiow yosrand your collsagues around.
Afted that you will understand how we manage 1e
‘maintain the lughest guality control.
Vours singerely
| watll e oo el the oEter managess for lunch ai E pa
i our =l restaurant.
b i e aflemacn we can meet in iy offios 10 distuss the
detanls of yous ordec
1 m wanibing 1 conbiem thiat we have arganisad yous vist
1o our faciony o Detobes Fil
|l undesstand that yiu are particularly intenseed o tha
quiality coantrol we do.

2.1 Marketing and brands

&3 1 complete the tewt using the words in the box.

appraach base  core devalued  grosth

rﬂmmmrmugum'gwm;

We Nz decioeo 10 Take 3 Cautions !
Lo empansion, ecause we kiow there s 2 Lot of bad
= Wil 1army Comganes wlse biand-

. strateqgies have bed 1o the beand Desng

. - This m Lurn g0 canse e brand

v < ealiech e banlt e ower years, 1o

disappeat. Thanks L0 our mietive e

wuhnch has broadenad our chieng . eales al

our beauty procus huve saen very fast |

o e ST Dws years. We've now decided o

meamarym:mmr* risimness and To
ik D ol tra-lusuny Spe hotel busness.

2.2 Connectors

o2 Choose the cormect option in italics 1 complete
thie text. )

eecantly | Proviously / As well a5 we decided that te
bz needed relieihung o we disorsed what 1o da.
W got tegethes with [oous grveps Ssudh a5 £ alsa §
and elicited customer feedback 1o detarmire Do our
nrani i curmently percewed. Then / Prevously | s
ol g CorsulEants gor wwork on e new [ogo.
A% el 25 ¢ it addino f For istance, we ssked stafl o
‘conme up with some ieas for a new lgo, (oo FHoweier
# Adcanagh 4 Bl the cansultnts prodiced sonke great
deas, a design from a member of saff was inaly
chosen. ow ¢ Recently | Whan we'still haws 2

Lo of wik b 00 belore e produc range can be
Launched with the e branding and the ad
Tinatzsed, but we are confoent we are making danges
To thee betier

Functional ianguage
2.3 Giving and responding to advice

& 3 tamplate the advice given by a manager using the

phrases in the box.

why don'lwe  wenesd  you shouldn't
havepoaitied  thes woild be. S imiportant

tlnmmmmhnemmmemdumym

Bt phanning yous wock for sach day and
nﬁuﬁulmhﬂp* £ 5ot this problem
UL, Tor sach tedny menber o meel
thes deadl 3 b imnssing thesn <o often,
= haualnnkalwruskshr:hﬁhﬂt
together now? Ithink® - an oppoturity for

O DO MROVE il organsational dills

2.4 Signposting in presentations

4 com the words. The first latters
oy

Lees'h il L ameast iporiant part — the
tew Line ol pradiscs.

L3 . lske wou o alook
at this stede. It shows The new padaging and loge,
wehiich | thunk look really grear Secomdly, the producs
themeelves have been redesigned and naw ook much
fresherapd moreup-to-date ' thislast
e ouitlmes plans or our digital imasketing Campaign.
Az | siarl e W T L ST e ger

i . This & weiy 4 ibwe WAl o
1BV COmpELiLive
Iuhhmmmwwmﬂmmﬂumm

The Marketing ger vl Say
that later Wedl, thand yois very much for % -
11l i oeer by Fizn nnaw

2.5 Accepting and declining an invitation

&3 5 Match the sentence halves.

1 il

2 We very much

3 |dlikets

A Vi wiibiog

5 Iuwould be great

6 I'm soary

7 LUnfortunately, |

& I'dipve ocome

2 ca'tmake the open day 251 3m dvay.
b bo sl e ey bt P away.

€ Dbut Fean't cooe to the open day,

d b0 owike yim i our dpen day nest Fday.

& look Foward toseeing you st our open day.
T iiite oo L s open dig.

§ youcoult coms 1o e open day.

b thiatl will be wnable g come 1 the open day.




Introduction

Syllables, stress
and intonation

The sounds of
English

Pronuncuation s important because even i you use thie righi words and the night
i3TAL yiu wion T be 3ble o o cate effermedy d £2il'T indersang
wour pronunceanea easily. fvareness of the key elements of pronunniaton will slso
ep o Lo understantd spoken English better,

Diffesent words have ditferent numbsrs of syfables.

Leyllable  grow, growti 4 syllables  m-terwiew-; comor-di-nare
Zoyllables  proghuct, respart 5 ayllables - char-ac-rerg-e

Agyllables  wn-teraoenw, pro-docTan Gayllables  revspon-seiilstty

i vt s st e than oo sylLabie, aoe of the syllables < sresced, 18 clearer, lowder

At langer than the othed syllables, and it cames te man inLonaton, Le. the movement
of the vonce up or dowit.

PRODwT INtarnew IMEEewe

TePORT prabUCtion Rdinate

n Longes wiveds and compound ntuns thene s often 3 secondarny stress, e 3 Less sirong
stress earkser i the word;

haraeRiS resgapEiBiLiny mipbile PHOKE

Stress & amporant s making words recoonisable, and sess and intonanon are wied
L Paghbight i poaiant infor )

A Are you sull usng that same old comPUE?  Bio, Pee got 2 MEW one.

A Did oo get it &5 & PAEsem? B: Mo, | BOUGHT i

These are the sounds of standard British Englest and Amerncan Envglsh pronuncatiean.
G alo the sechitn “Vaneties of Englshy’ on the Bllowing fage.

d

A
Ha——|

L
=
I
[
[0 [

e

T EE T TITTTTrTE

Sounds and
spelling

Using a dictionary

Simplifications

Varieties of English

- aid work - you wall hear speakess {rom vanous

rr i

In Englesh, the relatansh spaken and wi
mesummumbeqﬂtmdhmnﬁeg;
+ fanf sow go loan e aithough kiow
- A el sowice  cent
The saime Letker can be pronowiced ut diférent ways, eg
& mmumbéﬁmmmwasmcut._m‘asm_ﬂ!,fm.rasmmmmuﬂmﬁglm
of fuf a5 in busy;
= theletter s can be pronounced /3f as o sell, fF asin easy, (¥ a5 n bension of f3) 25 m dacsion.

i it particularly congilicaied.

Onice you are familiar witlh B phonetic synbols i the tabile in The seunids of English Sectan,
wou will be able to ke 3 detionarny o fnd the pranunciation of iy wird you ane wnsure about
A weell 35 the sounds i aword, diclionanes sso shaw word stress. Look at this dectionary
iy 10r aantraversal

comtra-ver-sial orivefa ay csang ot f o, miny
Feope e Sng s s e i b dcsod

+ Thesign shiws you that the syllable smamedately afber i s Sieised.
= The, sign shows you that the syllable smasadiately alter d has secondary stress.
+ The : sign chaws you that the wawel s long.

It everyday speech, however, words often do nol have the Same [ onundston 5

shaweit i dicsonares This is important bor Letening. Vowels in stressed syllablas ane wsually

pronoisced cleardy, but othersise speakers make various smplicaton:

«  Some sounds are missed oul, e g et can sound Lke Tacs”, compets can sound Like
‘cmpele’, haraetereine Can Souni b Thamrstic.

+  Some sounds are merged igethe e.q. on Monday can sourd ke m Monday', ten
qrabigs Can sonnd Like *tendg grougs”, this show can sound like ‘thishow”.

English is of course spokin by some people as a fist language, but it is spoken by mud
larger numbers of people who leam L 25 an additional Linguage and wie itas a lingus
Tranca far ilernaticn ] Communication.

Thee & 3 Large Emount of vaiEton o how Englesh s pransunced:

= Wanabion among mmwmmummﬂmm
There are even corsiderable differences between the accents of different regions of the
Lnited Kingdom.

- mmwmamdmﬂuﬁnalﬁgnhnﬂ,nﬂlmmdmdlﬁmm
cauried by the mfluence ol st Lan i alten do nit
drsninguish betwesn /L7 and (o), and mmm&mmmanﬂmmd
Wmmulmﬂw mmﬁn

Comsonant sounds are sipviiar b defferanl varsties, but there is miuch more
wanaLic i vl soumds - the nuimber of wiwel sownds psed and the exact quality
af the sounds.

i the gudio and wdea mmmnawmﬁmm anil an your everyday lite

and nan-English-speaking
Backgrounds conmminicating successlully with sac sther despitesuch ddferences s
pronuicEton. For examle, many speakers 00 (0T wse the A sound of ‘thnk” and the
28 sound of “then', but this does mat generally alfect their abslity 1o make themselies
understood. Farticudarly imponant tings t concentrate on mckude:

& ward Sess,

« siress apd inionaton in phrases and sentences, Tor ghbghng i 1] i,
+ CONSOIANT Sounds,

+ groups of CoNSOnas At e Degiveing of words - &.q. sermg,
= thie difference betwesn Loing and short whwels

{Good ProviLaCiaton dees not necessaly mean speaking ke 3 natve’ speaker, il ms8ans
beiruy understood by others wien o acalang in English. of pronunciation
principles and regular pronunciaton pracice wili hedp you mpsove yous speakeg, but alse
wour L Eruing chmprelensin.




s ) Grammar reference

1.2 Future forms

We ca talk about e fulise wusang 3 vaiety of oo
depeniding on the luncum:

+ Weise the Present Simple lor events scheduled Lo luappen
lsometting that s timetabled.

| Bawe & jol iREnvag 1000 o,
D e dhoesn't feave prfil B30 this sveivng.

Does the departmental mestiig STt 1 9 atiock on
My as esial?

1.5 Present Simple and Continuous

Wi Can uge the Present Simple 10 Lalk about
- permanent situations.
He superwises the grogducnm e
e swarks i the funance depant et
= general lacts.
PVaner fresms of O degnees
s one af e higgest compames ur ihe worid

= eqular actions

B

We s the Present Conti o planas;
{samething you have confunsed Tar the futurel This often
imelves othes people.
1t WrESFEIrIG Elbe SEIBTT, FEMTANY O
et o fadnday o fe Ea't comiag T the meeting on Fridy,
Are o harving 2 gy DAy rest weak?
= Wecan use be + going to+ inlinitive i U dilferent ways
i 1ol about personal intentiens [Somatling you want
L o).
Fim godag to get (o the oifice eanly fomonmw
Ve aren't going o change e solftwam
I <he going Lo come 10 e mesting?
Note: We use the Preseat Conbinuous imare lor plands
amangements with other people and be+ gowmsg to +
infinitave for persanal intentsans. However, aften we
ool wse gt form becsuse many events cain be seen
5 Erthe ATES S AN e OF HLENLons.
P wisitdmg ¢ he Sopptiers toumarrow [This i 3 planf
arvanigenent benwesn the suppler and rysedl §
It ey e i e sapyliers dnmavrows TThes isnry
ALt
Fim gt o gyt 10 Lhe offce ey tomarrow. (THe & my
wnEntion.)
Fim erting 5o e oifie eady iomosrom s s nat
corect Decause it is not @ plan/amangement. !
it Lo ralk about predictions when something is probable
fsomethandg yi expect 1o hagpeil
s wery goad | think he's gofg bo gef promoted soon
Liseik At 1S office! fr's not goimg o be U enoug for
fohr ol
ST dpes & great jodl. i wure theyre going fomake frer
Chief Execirtive.

They ook it an office.
She deails with asTomers
Wi can uge the Present Comtinweous 1o Lalk about

= Uhimgs hapmpeing at the same time a5 we are speaking or
wiriling.:

WV e waiting (v 2 dediviry.
e showing My lores around the (ot
- letmparary situations.
T stanyong with 3 Prisned wihiife dm un Eondi Les week

He's acting as Head of Finance wiile fus Doss o< o
imnarerty leave.

= luture plansfarrangements.
FVE're migeting e ChEnly Dm0 g
She s visiting our ofires nesr week,

Theare are same werls sohich are rarely used in the continuows.
These inciude:

D, beteve, conttiain, distike, hate fear kiow, like, fove, reed,
iy, parssiess, srnefl, sound, understanmd,

Theare aie alse some comman verbs which change their
tmearing in e Present Simple and Presemt Conbnidus.
These incude:

= hink

I itk o e v 0 fod! i very mterestmg, (TS i iy
apinai ]

Tim ehinking abour e mdorne day, [This is the Topc)
- hawe

Ihawe 2 good cae = fave goed awn  gassess)

Hes hawimg Dreakias i= eatuwg)
- GEE

s o poril. [= wrderstand)

I'm seging him Immomme (= meenngh

2.2) Connectors

COMNBCIOns arewords o phrases Uhat signad 1o the reader ai
Lisuesmess bz things selate to one another in 3 tess o speech,
and help o support understandang. They can alsn be used o
manage and dwedt L dous of the reader ar listenec
Theere ane thftesent categornes of connedton depending on the
robe Uy perfanm i Ui sentence. Fiv exspls
« adding ideas, ¢ and, 2ita, acwell 35 0 addipm
s well as diceaosig e w1 S CUSIOMer Expenene, we
abso peed Lo look ai braind awarenrsss i we Wi (o rnove
sales figures.
i safiniear, we fead B oo Sares Shold Sre ama
Lechimaiigies [0 0BT CosHmTers.
= contrasting ideas, e @ltfaungh, but, howeves wivle
il ERAOLEE L0 (e e N OGLET range fras Deen positie
Hiawewer, e o titl 3 100 of vk €0 00 10 reach 0w
gL GNOUE W LSe 3 CleTiTia afer Howsver)
Il she's @ graat bvaind anibassada; althemgh 1 Son'
ke i mnasie wery iy (MBS wee wse @ comma belone
althaugh.l
Certaut lueury bands e popula m Some cowitnes, wiie
eiftanait trards are pogilar m ather inarkets,
= relerring Lo Lme, ¢ Saler (L pear m recenl years, now,
prewowsy, meeently, e
Hin recet years, Chukese cistomens five staved 0 combing
folndays atioad wilr shopiing sqpediioe

= glving examples, &0 forexampie, formstance, suchas
Theve are many succesful giotial oy brands, such as
Hulgar] Chared and Hanmes
O Sl dge e Lechinadogues, for instamce, we have

ereated an agy that fer the aEustant kiow when a byl
LR SRS LN SO

sequending, eq. fwstof Jil, then, o st wil,
i st [ike- 10 g ok mavkedang, Frst of all, you should feel
sy about brands

The sarccess of srur braind o gue fs fw factors. Tostaet with
e frve 3 well-dedigned, greal producs. Thes we have the
S0t of amaany, a0yl ces e,

Grammar reference )|

2.5) Verbs +-ing vs. infinitive

When 3 vert i Flowed by ancther verb, the frstverb dictates
the lonn the seond verb pakes. There are various posabilitss

+ werbs which take to + infinitive
atford, agree, arangs attemgt, claim decids, demand,
desErve, enper, fail, quarantes, hentate, hope lear,
manage, affer plan, prapare, promess, efiks, reeay, tend
il fike

Thay Jiave decided o spomser tre sdulinion

Vel ke oo Ferie o 0 oo ffices m Dl 1o meet the
rEdn.

+ werbs which take -ing
Ao, Caniden detay, deny, desiie, s sl v,
s Eily, FHSS, pasIpone, QrItiise, sk, suggest
e denied writing the sinal o Hhe baas.
They postponed [unching (e rew jadict for six mongis
« werle + preposition which ake -fmg
Apdilagase f (T o, ook fonaand ro, put off, suoread in
He apologised for arvivimg &t the jreefuny Lite.
W book formward to sesing pou coan,
+ werls which take bo + infinitive ar -ing with 2 change in
g
fariper, go on, rerenier, stag, Ly
I remember discussing iodern aTwith yoo Lact mondh

{Here remeher refers Lo & past acnon, somethiig the
rerson knows happensd |
Please remember to bring Ui sialiaion wath yow [Hene
rememberrefers i 3 future acton, something the person
nens i)
i riee 0o write 11 ead [0 apologise, bul She cowd T
farred v wwawid. (Here tred refiers to sodmssthann Lhe person
weanbed 10 di, But wasn't abis o)
Siie pried weriting a0 amai to agologese, but e soll sy
rathig to fer. Here tred relers wo something the person did;
It wabnch dadint work as planied.|

= werlrs which Lake fo + infinitive o -ing with Gule or no
change in meaning
Deggeen, canmiinee, hate inrand, like, love, predes st
They began arguing / o srgue it momenl e mesting
e,




) Additional material
Lesson1.2) 28 Lesson1.43 5A

ummmamnm

e e

hierarchy (top-down demon—cmhq).kmd

ums:mmmmmm

and i ;, there Vi '

-aeaknnwappumuﬁslovpvmm SO 10
mmmasmﬂu:htdsﬁfmqu PROFESSION

mﬂsdﬂw Name:

R e P il Thes e Job )

few levels of middle management. Decision-making Location:

e and icker. The Local managst
firves of tion ff and semior Time in compi
managers are more: divect and two-way Length of visit
aswel as bottom-up). Flatter brgansations are said Numnber of tin
to be more creative and innovative. However, with in London:
fwmwuuhvek.&mn&ugrdmof Project expenit

responsibifities
and stress. Start-ups with fewer staff are typical flat PERSONAL
organistions. Background:
Travel:
- Studied:

Wesather back,
I.esson2.3) 10A o
1 Your 3 S5 it thes G 2 20-mie s —

ndehmyouhmu Hm(implﬂmhm '
10 3 nesw indlustrial estate over an hour xwy by car | Hostrole(!
There are adways tralfic jJams getting there because ‘Welkcome your
Mnmp@cmﬁbmum 10 put your gut
ather/mvther what you should do. v your guests rof
= manager, expet
. whether hofsht
2 Ycu!wemwdbammhyhmw she comes fron
had waathes and hi

hmlymwmﬂd&dahum Your |
,am«mmm&emmp v A
S R RS ot TS Observern

U gn d g bk iy ut country? Observe the mi

Tﬁhmﬂmmmmh make senall talk
Y How coukd the
| —
3 Youhn Iy 3 e The jobs
TR R el Ga
Sefore. Ak some 5 o i Lesson 3.4 |
Sl
1 Decideon
Lesson1.5» 3A jobare you
& Gomglo conference, 2 Read the au
b But may be Late Fday. Thmkat ing
¢ CangoFnday. G‘PH'B::
d Sony. ‘both open
e Thanks for email re induction day. 3 Think about
f Dentist appointiment at 830 that day. and how yo
appant day. p
Q Tmnotfree Thussday. ‘W“m“"i o
-

B .

Lesson2.5 » 3A

o BUSINESS WORKSHOPS 3 ©%
B ok : 4 ue ol B
prepare for the roleplay. i the cope

You can include amy i 1 you want. the Japaneie supplier

Student B iou are the supplier freon Japan. You have quoted
an ap ligure ol 6.4 millsan oty lor the

) deliery and mstallation of thres robots: Considering
Observer role (Scenario 1} thie size of your chient’s warehouse, it weuald e

Obmerve the mesting and notice how the host and guest
mizke small talk. What areas do they performowedl n?
Hemwst o they improve?

r Visitor role [Scenario 2)

PROFESSIOMAL

Mamue Use your own narms:

ot Warks in Hurman Resources,
tzzam memnber

Location: Germany - Frankfun office

Local manager: Feter Mann

Timeincompary:  One year

Lengih of visie vty wisekes

Mumber of times

i London: Mever

Projedt experience Zero

PERSONAL

Background: Cirigirally from Germany

Trrek: Have visited twe other countriss

Studied: Al unhversity in Switzerland

Wizather back horme: Very good
Plare: for the mening: Would like 10 see 4 masical

@ Pearson

Host role (Scenario 3)

Wielcome your guest 1o the messting and make small talk
1o put your guest 2t sase. You can ask questions about
your gue=1s rofe in the company (eg. job tile, loction,
manager, experence), how long he/she i in fown,
whether he/she has been 1o your dity before, whemn
hiey/she comes from;, travel, where he/she studied, te
weather ard his/her plans for the evening,

BUSINESS WORKSHOP4 3 4/,
Tc;lulbeny‘s A

percent marks! share it has
1,370 grocery stomss including 760 corvenience stores, In
wescend years it has suffered a decline in sales and it market
shame has Ballen due o competition from the discount
supermarkess.

In the: ket decade the chain mvested heavily in buskling
“hig b’ outlets away from town centre seling
everything lrom clothes b clectronic goads. Analpts

much mese elficent wah four robots each rabot
costs 21 nnllion doty, alihough you are prepared o
NeQouate adicourt for e after-gles service for
this cartract Thee finad price of the dest will depend
ot the terms and comnditions you negotiate

PREIANE SOME GUESTIONS L0 GeT L kit yiur
client betier

Expiain wihy they should buy from you Ge
exarnples of good relatsrs s with other deents
amt ieleirals

Answer the client’s questions about paymerd and
dedivery tenns conbm it is 50 percent on sgnang
the comiract, and S0 percent on detivery and
sstallation. Duiing mstallation, two engineers
arapt the system 1o the clent’s needs

Yiou offer one insallxuon penod a5 you lind s is
e efficsent far you and the custiomer.

Yo wirk sath wery relsabile transpoiEting
cornpanies 1F the robits are damaged in s,
yiur company & respanabile far replacing
damaged goads.

xplain youi guarantes erms, e, i there

6 a ihajor tachnical faure, you will wnd 2
mainenande lechaician w repai st wihin

36 howe's. This woirk iS outstwrced o robatics
specialstan the dhent’s country.

You provide bands-on training = Erglsh duning
installation so that stalf lean how Lo aperate the
febots and Lasic mantenance. But s service

16 proviced Ak an additionad cost of 43,000 zloty:
The trainend o mormaliy dome by two specsiss
ENIEET,

.

-

.

.

.

-

.

argue that the chain needs o focws on ils cone busmess
and seli off other businesses, such & in-stone cafés, The
chain’s seli-service checkouts have cut stalf costs 1k
online shopping service only makes Tpon every pound
becawse of delivery costs on its mmimum order of E25. 1t
stocks 25000 product ranges including 1,500 own-brand
prosfucts, which keeps distribution costs high ard
overwhelmes customerns. Acconding 1o Kantir Retad, the
average howschald buys ondy 400 prosducts a year, with
just 41 itemsin their weekly shop.

Lesson3.4 » 68

Lesson4.2 » 10
Sample PEST analyss

Introduction

Lagantijo is a small Spanish-based company founded m
2006, It produces handmade leather bags, shoes and
scre=suties; ana sells these in high-street shops. The
products are made with Spanish leathes but manufuciared
in Inclonesia, which has cheaper bour oosks, and then
the: Finished prochects ar: imported back 1o Span.
Lagartijo also imports products made with rare animal
feather, such 2 shoes, bags and belts made from python
and alligatesr skin.

Dy outsoarcing manaficturng b irddomsia, Laganijo has
e vk 1o ke comts Jow while at the sme time
produding high-gquality leather poods. it & dearly missing
an opportunity b sl its goods online both in Spain and
1o asther countries which vadue Spanish leather poods as
el s fumary products made from mcee exeic znimals.
Hiswever, there is a threat that corsenation misvements
maxy begin campaigning against the e of python and
it skire, which would affect Lagartsiol busines. To
redue the ek, the comgmmy needs 1o find out il there is a
canseration probiem about wing these skins and decide
whither it wants o cominue with these produed Bnes:

Lesson5.4 > 68
ATAX {Setfer)
mhiﬂbnduwvnmﬂw-ﬂuph-qh
: coats {40 por year), and s

M.ummwmm
wmhmhnhmﬂh
'mnwmwnmmum
nmwhn\ﬂ‘:
mmmmmmmmm
“ineach sres
mﬂl:'dqn,lm_-[mih)-pnﬂrdmhan_

BE e R
Eachara has a number of asociated paints. § pou
:mdﬁﬁp_ﬁmwﬁlmﬁmm

P
Mumber of coats

2000 Want to sell i 4
3000 i [
m_u|||qr_= B
MNunsber of colowrs

7 wmnmh

30 oof e bettes
Number of designs ]

El Mmdqasmm
C—

30 o e betiec

ii!l.ﬂ.ll .

15% Yo s soyou &
20 MMM 5
25% JL
Imolp.lym

0 H.magng ﬂsnl'hms &0
bel:.::ﬁm npoant, 50 you prefer
45-G0days g Epeny papment 152
m\eﬁl:m.a\s s
Dani'L [ the: and who -iul
Dot hcgﬂ plan the process says

P

Lesson 7.5 » 3B Lesson8.2 > 1
) & e process of gradually becomsng bigger, et
SelmeTioton oS-t foomd SONGES OF MOCE atvaned
St dow't gt o proyosts doaped ¢ wtunder of sndimgs b someone’s genelal aitide, and the way inwisth
Sadacktiddh Uy thinik abaut things and make deasiens
o ot Ferdbuck From cach team member € deierminatiodn bo do somethiog that you have
= wiers tratmee atended b do, evenl ths s difficule
= arreqe wecting avti ahioic Toam d caretul thought, o & ides o opsion based on s
= wivr smomber o 10 other fEamet & e dtulsly b0 understand ather peaple's faslings and
problems
R tammomdation

-

e Things that a person or anmal does




) Additional material

Lesson1.2) 28
ummmwwmnm
making 'isx‘u‘- s di of the
R O SRR i ‘Atribmmd

HWB!MM&MHlm
and ; there

Lesson1.4) 5A

Lesson2.5 » 3A

Lesson3.4 » 68

Lesson 1.4% 5A
Role cards
Fe th for the roleplay.
Mm?ndlﬂewaﬂhuﬂiﬂmnﬂimgmm
Student B -

Observer role (Scenario 1)

Obmerve the mesting and notice how the host and guest
mizke small talk. What areas do they performowedl n?
Hemwst o they improve?

Visitor role [Scenario 2)

PROFESSIOMAL

Mamue Use your own narms:

ot Warks in Hurman Resources,
tzzam memnber

Location: Germany - Frankfun office

Local manager: Feter Mann

Time incompamy:  One year

Lengih of visie vty wisekes

Mumber of times

i London: Mever

Projedt experience Zero

PERSONAL

Backpround: Cirigirally from Germany

Trrek: Have visited twe other countriss

Studied: Al unhversity in Switzerland

Weather back home: Very good

Plare for the srening:  Would like 10 see a masical

Hast role (Scenario 3)

Wielcome your guest 1o the messting and make small talk
1o put your guest 2t sase. You can ask questions about
Our gues1s mhm d!mlpam-(r_g.]d‘.l ﬁ'll!._h:lm

ar: alsa many opportunities for promotion. Large Visitor rol¢
complex corparations with i Jot of staff are typical PROFESSION
emnpsdﬂowmm Name:
o = Foesiri i Tt ot
few levels of middie management. Decision-raking Location:
s more and cker. The Local managst
Tivwes of 2 ff and semior Timwe in compi
managers are mar: divect and two-way Length of visit,
aswed as battom-up). organsations art said Number of tin
mkmmuﬂmﬂmuﬂl in London-
fewer managemient kevels, th feme: i =
pr = 2 gy gt EXpeTi
w.mwmmmawnu PERSONAL
organistions. Background:
Travel:
) Studicd:
Weathes back
I.emnz.s) 10A ool
1 Your FLEPES 2 20-mie s —_—
ndehommhumﬂm(imphuhm '
102 nenw industrial estate over an hour xway by car, Host role ({
There are atways traffic jams geiting there because ‘Welkcome your
there are no public transport links yet. Ask your: 10 put your gut
ather/mvther what you should do. 4 your puests rol
~ manager, expel
] whether befsht
2 ch!wewwdbammwwmw she comes fron
had waathes and hi
hmlywumulﬂqdwa:gm.-w |
at work do ot sacialive autside the office 2nd you ~ - |
T Bk dieh S e Observer g
o & d g back to y ur country? Obrerve the my
Ta&hmdmabmummdn. make semall talk
.,_A How coukd the
S —
3 Youha ly b 4 rk. The job
I SR i gatn
Gt N i wa e Lesson 3.4 |
b g 543 - 3ot of whom are ks thn yo

Lesson1.5) 3A

a
b
(3
d
e
1
q

B .

—
@ Pearson

Going 1o conference.

But may be Late Fiday.
Can go Fnday.

Sorry.

Thanks for email re induction
Dentist appointment a1 8304
Tmnotfree Thursday.
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Student A

In the last decade the chain invested heavily in building
‘big box’ outlets away from town centres selling
everything from clothes to electronic goods. Analysts

Mulberry’s is one of the main
players in the UK with 16
percent market share. It has
1,370 grocery stores including 760 convenience stores. In
recent years it has suffered a decline in sales and its market
share has fallen due to competition from the discount
supermarkets.

Wi, e Fese i ol B
the Japanese supplier

ot are the suppler freon Japan You have quoted
an appresinate ligure of 6.4 millaa doty lor the
debvery and mstallation of three robots: Conadening
the size of your chient's warehouse, it woald be
much mese elficent wah four robots each rabot
costs 21 nnllion doty, alihough you are prepared o

NeQouate adicourt for e after-gles service for
this cartract Thee finad price of the dest will depend
ot the terms and comnditions you negotiate

.
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PREIANE SOME GUESTIONS L0 GeT L kit yiur
client betier

Estpiain wihy they shoukd buy from you Ge
exarnples of good relatsrs s with other deents
amt ieleirals

Answer the client’s questions about paymerd and
dedivery tenns conbm it is 50 percent on sgnang
the comiract, and S0 percent on detivery and
sstallation. Duiing mstallation, two engineers
arapt the system 1o the clent’s needs

Yiou offer one insallxuon penod a5 you lind s is
e efficsent far you and the custiomer.

Yo wirk sath wery relsabile transpoiEting
campanies. 1F the robets are damaged in DEaLL,
yirur OOMPAny s respansible far replacng
damaged goods.

Explain your guarantes Lerms, e i there

15 3 ihajor tachnical faure, you will wnd 2
aintenande technician to repan o wihin

T s THis Wik iS OulSeurced [0 3 robokics
SpeCia T the Chenrs coutny

You provide bands-on training = Erglsh duning
installation so that stalf lean how Lo aperate the
febots and Lasic mantenance. But s service

16 proviced Ak an additionad cost of 43,000 zloty:
TI_:euaul-_:ganormal!!-dmeh!-unnspeum

argue that the chain needs to focus on its core business
and sell off other businesses, such as in-store cafés. The
chain'’s self-service checkouts have cut staff costs. Its
online shopping service only makes 1p on every pound
because of delivery costs on its minimum order of £25. It
stocks 25,000 product ranges including 1,500 own-brand

products, which keeps distribution costs high and

overwhelms customers. According to Kantar Retail, the
average household buys only 400 products a year, with
just 41 items in their weekly shop.
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Sample PEST analyss

Introduction

Lagantijo is a small Spanish-based company founded m
2006, It produces harwdmade keather bags, shoes and
scre=suties; ana sells these in high-street shops. The
products are made with Sparish leather but manuficlaresd
i Endoniesia, which has cheaper bisour oose, and then
the: Finished prochects ar: imported back 1o Span.

el b Jong- L CoopErtion, S0y Wt s SIgn

“ineach e
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ATAX (Seller)
mlm}ndumnmﬂm-ﬁuph-qh
: coats {40 per year), and s

Lpﬁgaumtmmmmqmmm
imprartant customes for pou. You see he potential for

2w combret for nest year:
You e frve areas te negotiste, with different options

Lagartijo also imports products made with rare animal
feather, such 2 shoes, bags and belts made from python
and alligatesr skin.

= muambser of coats funits] numer of colours

= nurmiber of desigrn - level of discount - terms of pigment.
Eachara has a number of asociated paints. § pou
CBCONE oVET Epn-n.-rmwh a personal €5,000 bonis.

|2,BDD Wianit (o sell masimun - 4
| 3000 polins [
| 5000 ar mare B
| umber of colours
[3 Mocolouesmeans (6 L
Lesson 7.5 » 3B
i
5 icy on cross-culfural feam

Staff don't get on — projects delayed [ witunderstandings

Suagestifdvite

¢ 9ot foodback from cach Toam wmowmber
*  mbretraining

*  arrande mceting with whole Team

o movec wombers To ofher Togws

Recommendation

I the things that @ parson of ammal does ;
i




Czech Republic

katerina.mysakova@venturesbooks.com

vlasta.dohnalova@venturesbooks.com

www.venturesbooks.cz

Slovakia

judita.tothova@venturesbooks.com

www.venturesbooks.sk



http://www.venturesbooks.cz/
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